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“LS Group since established, has a strong reputation as one of
the pioneers in beauty retailing across the globe”

For the 19 years since its inception, the LS Group has gained
extensive knowledge and experience and has positioned itself
as a leading international company in its field. Its international
operations include a wide range of Retail projects currently
spread over three continents in 15 countries.

With stakeholders that have been retailing beauty and fashion
brands, matched with unrivalled experience in the global
market, LS Group globally offers a business platform and
opportunity to enter these markets with dependable and
professional partners.

The Group has expanded overseas, primarily in the Asian
market, through Retall International operating more than 400
beauty & lifestyle Points of Sale in Asia, Australia, Europe, China
and the USA.

LS Group continues to expand rapidly without deviating from
its commitment to maintaining the highest possible standards
of management for each of the prestigious brands it works
with. The group owns and manages its stores in some
territories while working with partners in others.

"Businesses have responsibilities"
To customers, Shareholders, and Employees.

My method is to strive for excellence, steadily expanding our
presence Iin the international market and developing new
ventures and partnerships to conquer goals and challenges in
other areas around the world by setting a new bar of expertise,
Innovation, and reliability.

H. Elkeslasi
(LS Group Co-Founder)

WWWLS GROUPGLOBALCOM



Thailand
Philippines
Vietnam
Australia
USA

China
Malaysia
Indonesia
Italy

Spain
Singapore
Taiwan
Japan
New Zealand
Israel

LS Group Presence Worldwide
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About Us

Flexibility and independence @ ® Proven sales experience
In all market conditions |

® Continuous organizational

Solid financial base @ growth and proven experience

In retail

Excellence in service @

® Strong brands

Development and innovation @
® A wide network of partnerships
Business culture and values @

® Effective management

Exclusive agreements with @

leading companies ® Passion

in the world

WWWLS GROUPGLOBALCOM



LS Group Global Platform

- N

w)o | e?(pfelted . ocations in 7. 5K+

| leading mall centres
HON MeibtHe end -
QERTNIETric €N worldwide Employees
~ of the year 2019

19 Years
of Retall
experience

6 Professional 10 HR 10 Logistic
Academies = Departments Centers <.

INTERNATIONAL DESIGN - LOCAL FOCUS
Identifying the best opportunities by
CATEGORY / GEOGRAPHY / CHANNEL / BRAND
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MUTUAL
RESPECT

SELF-
ORGANIZING
TEAMS

LONG
TERM
STRATEGY

Our Management Principles

COMMITMENT
TO VISION
AND VALUES

CUSTOMER
FOCUS

WWWLS GROUPGLOBALCOM

OPEN
COMMUNI-
CATION

OPENNESS TO
THE WORLD

FULL
TRANS-
PARENCY

CONTINUOUS
IMPROVEMENT

CONTINUOUS
LEARNING




i e

{ \
ik ?‘ | ‘
| T i.'

(.8 s .!‘
¥ 1 LT hoakde ek
I- '.. Il_:.’_.:'__-:_.-.. i ‘

-
1 1 F
[ :II_I.I:II.'.,‘.: oi E.EB

el kB |

3 e = ___‘-_‘:.-.'. P "H f - I
i gl i
i o i i/ [ f
d . 1
S 1 : 1) - e | L IIII|||||I II H
- —— = . ] % Ty ¥ il fI I'df
. . i o - i " ’ '-'I 5 | /- : I / ||I|I
- a - ¥ ST ; . =B r 2 i S
e —_- .2 - P | Fap-i-d
= L e {00 = - o | ol B i - . - 2 : 3 i
[ + L | TH. = 5 - T 1T 1 i
e L e - Tl T - BT | ' . 3 = . z &
5 [ N N — T - [ i - - - e — L T =
r - W O e | i R T e i 3 | %
¥ 7 L - - = T o . g i I ]
= I & L J 8 4 | & - .‘ I - -, . ')
.
L : 1 R _ & - < |
P ]

To grow, expand and be flexible in a way
that will always allow us to maintain the stability
and culture of the organization. Be aware of and
responsive to the changing habits of consumer's needs N Ry
in order for us to tailor our activities to meet their expectations. N R CANRNN

This vision drives us to enhance the quality of service to people around the world
through business development, unique products, and other innovative solutions.

WWWLSGROUPGLOBALCOM
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Ouvur Valuves

Caring and attention
Caring is expressed with attention and concern for our customers, CGT‘ISUTT’I%E
Understanding and active listening allows us to face challenges and difficulties for future successes.

ployees, partners and the community in which we operate.

Responsibility
Taking full responsibility accompanies us throughout our work, as a company committed to our consumers, the environment, our products,
our partners and our employees, alongside our responsibility for fair play.

Teamwork
We believe in the many benefits of teamwork, collaboration and uniformity among our companies across countries. We embrace our partner-

ships.

WWWLS GROUPGLOBALCOM



Career Path

B

S i

iy

Y T, : -\.'" g
) : o I'a:' 22 !t
E 3 [ : ‘f:l.f, 1 i '.5{1. i
i H : - ! [
] . o by
i - . ( £ Sl FE .-

o &
Bt
i
T
B
P
B [
]
!
F &
=
1
gt I
]
L
-
1
T
L }
- u
= '
1
[

WWWLS GROUPGLOBALCOM



Babylon Business Conference

LSGroup Global hosts a yearly 3 day Summit in a chosen country that invites all Partners and Business owners to share:
- Strategy of the group

. Overall company results and business successes

» New business opportunities, brands an products

It is also a great opportunity to network by way of exchanging ideas and successes, while incorporating an element of fun
and adventure.
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Our Partnership Brands
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BLACK PEARI ORIGANI MINERAL
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FRESH. NATURAL. BEAUTY e/

ELEVATIONE I

by Salvedor Dali
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BUILD YOUR MEMORIES
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FIXIFO0OT PIECE IT TOGETHER

MY FALAFEL

Mediterranean
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Our Partnership In China

H < 0

PUTIANDI

T sE A !

A one-stop platform for site rental services

Putiandi, established in September 2015, is based in Shanghai and has branches in Beijing, Shenzhen, Guangzhou, and Suzhou,
with business in more than 40 cities throughout China. The company has signed strategic partnerships with close to 3,000
shopping malls.

WWWLS GROUPGLOBALCOM




Connections in Shopping Centres - Globally

THAILAND
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ORIGANI

Origani features
luxurious, certified
organic skincare
products by utilizing
revolutionary scientific
methods, advanced
technology and
iInnovative practices,
Made with 100% active
iIngredients from
Australia.

=

REDMA

KEDMA

A gentle, relaxing high
quality range of body
and skincare products
featuring 24K gold, dead
sea minerals and extracts,
and natural herbs.

The Brands

BLACK PEARL

BlackPearlisan
iInnovative line with a
revolutionary and unique
complex that helps retain
the healthy function of
the skin and prevent
ageing. Black Pearl is the
most luxurious line of
Sea of Spa cosmetics.

WWWLSGROUPGLOBALCOM

FTV COSMETICS

Fashion TV cosmetics
comprises premium
age-defying skin care,
hair car, body care,
men's care, and makeup
lines — inspired by the
glamorous world of
fashion, top models’
beauty secrets, haute
couture creations and
jewellery.

ELEVATIONE

Inspired by the art
works of Salvador Dali, a
luxurious global skincare
that demonstrates the
flexibility of time and
beauty.



RENOVAR

Specializing in the health
and beauty industry with
the help of innovative
technologies to create
the highest technological
portable beautification
devices.

TALIA

Innovative, advanced
mineral skincare. Based
on exclusive bio-com-
plexes, providing effective
and long-lasting results.
All PETA certified, Strictly
Vegan and cruelty-free.

The Brands

DNA THERAPHY

DNA Theraphy offers
preventative products
and solutions for pain,
stress and physical
damage. In addition,
the products offer the
necessary support for
those looking for weight
loss, beauty enhancement
and aesthetics.

WWWLSGROUPGLOBALCOM

FCAFE

Customers enjoy a young
and fun atmosphere,
excellent wireless
network, and desks
arranged for comfort
and ntimacy. The smell
of coffee and the unique
variety of food certainly
gives the feeling of
wanting to come back.

BOTANIFIQUE

Created to enhance the
power of nature with
innovative technology,
Botanifique™ harmo-
niously unites ancient
wisdom with cosmetic
patents, enabling you to
radiate with beauty from
the inside out.



YAM

Dead sea product line
with luxury ingredients
based on many mysteries
and components with
wonderful properties
enabling to enjoy the
considerable benefits that
the sea has to offer for
the skin.

AQUA MINERAL

A high-end Luxury Dead
sea skincare line creates
the ultimate beauty
experience — boosting
the healing powers of
earth, maximizing the
beauty and promoting
youthfulness.

The Brands

PYT (BY AMIKA)

A professional hair styling
tool and haircare to make
and keep up the most
recent trends and stylish
look by delivering profes-
sional performance Iin a
fun package.

WWWLSGROUPGLOBALCOM

LIONESSE

A globally recognized
luxury beauty brand
combining elegance anc
Innovation. Its product
ranges from high end
makeup. Luxurious hair
tools and hair care to
lavishly designed skincare
products.

MDM

A special edition of
a unique line tailored
to professional skin
treatments. Based on gold
powder combined with
luxury components that
work In perfect synergy
for fast and long-term
results.



PICXEL

The new exciting trend
for artists, families and
teens. With three easy
step to get gorgeous
pleceofartasan
everlasting memory

1. Choose an image to
keep forever 2. Create
picxel image and 3. Take
artwork and start picxel
It together.

v
1L
f
T
!!

PHOTOBRICK

Provide both a superior
customer experience and
tremendous value for
customers by capture
life journey, memories ,
emotions through
photos, and came up
with an innovative design
to capture your good
stories, connect with

them and pass them on
brick by brick.

The Brands

Mediterranean .
soul Food .3

MY FALAFEL

A restaurant that does
not compromise on the
taste, freshest and best
ingredients in dining.
His success is based on
winning secret recipes,
excellent service, and
overall great customer
experience.

WWWLSGROUPGLOBALCOM

ZLERO GRAVITY

An effective system of
LED light therapy for
facial skin rejuvenation.
Backed by medical science
but modified to allow for
aesthetic-only treatments,
the science behind
infrared light therapy is
supported by many leading
board-certified dermatolo-
gists and plastic surgeons
across the globe.

FIXI FOOT

Specializes in foot care
and has developed
custom-made insoles
along with a variety of
foot care products. Our
products are designed
to improve the quality of
life and prevent various
problems affecting the
walking and the load on
the feet.
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LS HUMAN RESOURCES (HR)

The company department charged
with finding, screening, recruiting
and training job applicants, and
administering the employee benefits
program.
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Affiliate Businesses

LS ACADEMY

Independent unit within the company
providing study and training in the field
of service and sales In all areas.
Training programs are tailored to
recruited and existing employees by
department type and occupation In
order to achieve excellence.

WWWLS GROUPGLOBALCOM

LS LOGISTIC

A logistics company offering
services including international
transport, warehouse, and distri-
bution, and supply chain
management. This department
iIncludes trade and development
office in China.



Affiliate Businesses

LS DESIGN

Commercial design and
shop construction; from 3D
rendering to building,
assembling, customization
and construction.

LS STUDIO

A creative studio / agency,
which provide high quality
graphic design, copy
writing, event management
and online marketing
solutions.

LS CALL CENTER
SERVICE

Offering local customer
support and service by
managing ongoing
monitoring to provide the
highest quality service for

our clients.

WWWLSGROUPGLOBALCOM

WELLNESS CENTER
BY MARISSA DEL MAR

Luxurious beauty center
offering a variety of
cosmetic procedures and
wellness
Includes body services and
slimming treatments.

application.



Our Business Models

ELEVATIONE"

Time Stops

WWWLSGROUPGLOBALCOM



Our Business Models

Lf
g .. i _.
L .......“.._.....“ ..... 1
@l _ KT
| TVERR = 'Rt
[ - - =

BLACK PE ‘nr‘

L

VWWLS GROUPGLOBALCOM



Our Business Models
KIOSKS

T

€D cosMETIC
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Ouvur Business Models
KIOSKS
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Ovur Business Models
WELLNESS CENTER
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Ovur Business Models
WELLNESS CENTER

ol BB Ak (ll)) PEARL :

WELLNESS INSTITUTE
with

Marissa del Mar
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Marketing Communication
MABUHAY - PHILIPPINE AIRLINES
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Marissa's world of beauty care and w

Marketing Communication
BIZNEWS ASIA
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Origani skin care
product from Australia
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Origani’s vision is to
innovate continually to
produce a superior-qualiry,
world leading, organic
shin care range by using
environmentally and
socially aware practices
that foster the harmonious
relationship between
nature and science, while
simultaneously having
a positive impact on the
carth and our community.



Marketing Communication
MEGA MAGAZINE
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